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Consumers  and Functional Foods

• Consumer interest in health maintenance and awareness of
the role of functional food in this are key factors generating
demand. In most markets, functional foods are mainly seen
as a food products and the factors influencing food selection
are:

• Socio-cultural factors like local cuisine, ideology, religion, 
rituals, economic situation and group values. 



Consumer Attitudes Towards Functional Foods

How frequently consumers purchase foods that promote specific health 
benefits (Nielsen, 2011)





Key Market Drivers
The functional foods/nutraceuticals product market in Europe is driven on 
the basis of health claims.



International Market for Functional Foods

Internationally, the functional food market has experienced remarkable  
growth 

This  is one of the most dynamic sectors in the food industry in terms of 
product development and international expansion

While large food companies can aggressively harness larger market shares, 
Small & Medium Enterprise (SME) are also successfully identifying untapped 
opportunities and building up a market niche
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